
8 5

-

. -
-

 ( -

)
-

. , 

, -
-
-

. -
, -

-
 (

-
).

-
, , -

-
, ,

, -
;  

, 
, 

.

, 
.  «  – » 

: -
 « » – , 

,  « » – -
. -
, -

: 
.  -

-
, 

». 
-

: «N – ». 
-
-

 ( , , . .) 
: «

!», « »,
 – ,  – !».

, , -

.

. . 

.
 – , . . 

 1990  2008 .
. -

.
: , .

The author of the article analyzes the contents of the political advertisements that were released
during the period from 1990 to 2008. Contraposition-based approach to evaluating the contents has been
suggested. The most popular reasons for contrasting have been defined.
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